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Association of Wine Economists 10" Annual Conference, Bordeaux, France.

Back, R. M., Storchmann, K., and Xingyang, L. (2016, June). Fair trade wine in the U.S.: Mark-ups
along the supply chain. The American Association of Wine Economists 10" Annual Conference,
Bordeaux, France.

Lowry, L. L., Cartier, E. A., Back, R. M., and Delconte, J. D. (2015, June). Addressing the need for new
tourism theory: The utility of constructivist grounded theory methodology for theory development.
The Travel and Tourism Research Association Annual International Conference, Portland, Oregon,
USA.

Back, R. M., Lowry, L. L., and Cartier, E. A. (2014, June). The great mileage swindle: Consumer
reactions to the diminishing value of frequent flyer programmes. The Travel and Tourism Research
Association Annual International Conference, Bruges, Belgium.

Cartier, E. A, Lowry, L. L., and Back, R. M. (2014, June). Greenwashing: One reused bed-sheet and
bath-towel at a time. The Travel and Tourism Research Association Annual International Conference,
Bruges, Belgium.

Lowry, L. L., Cartier, E. A., and Back, R. M. (2014, June). Colorado's budding tourism industry: The
growing relationship between marijuana tourism and the media. The Travel and Tourism Research
Association Annual International Conference, Bruges, Belgium.

Lowry, L. L. & Back, R. M. (2014, June). Impact of “Farm Winery Legislation S 2582: An act relative to
economic development reorganization” on Massachusetts wineries. The American Association of
Wine Economists 8" Annual Conference, Walla Walla, Washington, USA.

Back, R. M. & Lowry, L. L. (2013, June). A cluster of delights: A case study of the wine farm as
agritourism destination. The American Association of Wine Economists 7! Annual Conference,
Stellenbosch, South Africa.

Jeong, M., Tierney, E., Lee, A., Koh, J., Cartier, E., & Back, R. (2012, August). Reviewing and
developing the event management program from the perspective of three stakeholders: students,
educators, and industry practitioners. Annual International Council on Hotel, Restaurant, and
Institutional Education (ICHRIE) Summer Conference, Providence, Rhode Island, USA.

INVITED KEYNOTE PRESENTATIONS

1.

Back, R. M. (2025, June). Evaluating consumer perceptions: Challenging the negative perceptions of
Vitis rotundifolia wines through effective marketing strategies. 138" Annual Meeting of the Florida
State Horticultural Society, Bonita Springs, Florida, USA.

Back, R. M. (2025, January). The three-tier system of alcoholic beverage distribution. Florida Wine
and Grape Growers Association Annual Conference, DelLand, Florida, USA.

Back, R. M., & Tasci, A. D. A. (2025, January). An overview of academic research on winery
hospitality and tourism in Florida. Florida Wine and Grape Growers Association Annual Conference,
Deland, Florida, USA.



4. Back, R. M. (2024, April). Beyond the grapes: Unraveling the significance of wine. The Korea-America
Hospitality & Tourism Educators Association Tourism, Hospitality, and Event Conference for
Researchers, Educators, Practitioners, and Students, Chicago, lllinois, USA.

5. Back, R. M. & Tasci, A. D. A., & Wei, W. (2024, January). Wine consumer typology: Who drinks
Florida wines? Florida Wine and Grape Growers Association Annual Conference, Deland, Florida,
USA.

6. Back, R. M. & Tasci, A. D. A. (2023, January). U.S. consumer perceptions of Muscadine wines: Study
2. Florida Wine and Grape Growers Association Annual Conference, DelLand, Florida, USA.

7. Back, R. M. & Tasci, A. D. A. (2022, June). Muscadine and Vinifera face-off: Is it all perceptions?
Florida Wine and Grape Growers Association Annual Conference, Deland, Florida, USA.

8. Back, R. M. & Tasci, A. D. A. (2020, January). U.S. wine region brand equity: Familiarity, image,
quality, and value, explaining loyalty. Florida Wine and Grape Growers Association Annual
Conference, DelLand, Florida, USA.

9. Tasci, A. D. A. & Back, R. M. (2020, January). Significance of Florida winescape on satisfaction and
loyalty. Florida Wine and Grape Growers Association Annual Conference, DeLand, Florida, USA.

10. Back, R. M. & Tasci, A. D. A. (2019, January). Challenges and opportunities for wine tourism in
Florida: Further research results. Florida Wine and Grape Growers Association Annual Conference,
Deland, Florida, USA.

11. Back, R. M. & Tasci, A. D. A. (2018, January). Challenges and opportunities for wine tourism in
Florida. Florida Wine and Grape Growers Association Annual Conference, Palatka, Florida, USA.

12. Back, R. M. (2017, September). The effect of a winery visit on brand loyalty and purchasing
behavior. The Business of Wine & Food Tourism Conference, Stellenbosch, South Africa.

13. Back, R. M. (2016, November). Should wineries charge for a tasting? The effect of a tasting fee on
purchasing behavior. The Business of Wine & Food Tourism Conference, Stellenbosch, South Africa.

EDITORIAL BOARD MEMBERSHIP
1. Journal of Vacation Marketing (SSCI) (2016 — present)

2. Journal of Hospitality and Tourism Research (SSCI) (2019 — present)
3. International Journal of Hotel and Tourism Administration (SSCI) (2021 — present)

TEACHING
AWARDS
1. UCF Teaching Incentive Program Award - 2022

COURSES TAUGHT



1. HFT 3811 Beverage Sales, Marketing, and Distribution (online)

2. HFT 3868C History and Culture of Wine (face-to-face, mixed-mode, and online)
3. HFT 4065 Fine Spirits Management (online)

4. HFT 4065C Fine Spirits Management (mixed mode)

5. HFT 4069 The World of Distilled Spirits (online)

6. HFT 4866 Wines of the World (online)

7. HFT 4866C Exploring Wines of the World (face-to-face and mixed mode)

8. HMG 6811 Beverage Supply Chain Management (graduate level — online)

9. FSS3124 Food Supply Chain Management (online)

10. HT-MGT 334 Special Events Management (face-to-face) (UMass)

11. SCH-MGMT 713 Services Marketing Management (Co-taught MBA course — online) (UMass)

NEW COURSES DEVELOPED

1. HFT 3811 Beverage Sales, Marketing and Distribution (online)

3. HFT 4065 Fine Spirits Management (online)

4. HFT 4866 Wines of the World (online)— High Quality online course designation awarded
5. HMG 6811 Beverage Supply Chain Management (Graduate level course)

NEW PROGRAMS DEVELOPED AND APPROVED

Beverage Management Certificate program (UCF)
Hospitality, Health, and Wellness Certificate program (UCF)

FUNDRAISING

1. Secured $65,000 in endowed scholarship funding for Beverage Management Certificate students
from Merendino Foundation.



	EDUCATION
	EMPLOYMENT / PROFESSIONAL EXPERIENCE
	RESEARCH
	TEACHING

